The use of analytics by sport organizations provides an opportunity for teams to distinguish themselves from their competition. As such, the extent to which organizations analyze and utilize data in unique ways can create competitive advantage. But questions arise regarding how much weight the numbers (data) carry in informing the decision making process. This unclass will introduce students to the use of big data in professional sport organizations to inform decision-making. Students, faculty and industry partners will use the semester to explore core methods and issues, and to develop a proposal for a degree track in this evolving field.
